
Traditional data analysis often struggles to reveal the 

nuanced relationships and spatial context inherent in 

complex datasets. Understanding how entities are related 

based on various characteristics and their proximity –

whether physical or attribute-based – is crucial across 

businesses. It helps to identify customer segments based 

on behavior and location, optimize supply chains based on 

proximity to resources, and understand market dynamics 

through competitive positioning

Proximity Mapping in v31

IBM SPSS Statistics Proximity Mapping is a powerful new 

procedure that enables users to visualize and analyze the 

relationships between entities based on their proximity in 

multi-dimensional space. By considering various variables 

simultaneously, this feature goes beyond simple location 

analysis to reveal complex interdependencies. It utilizes 

advanced techniques to map these proximities, allowing 

users to identify clusters, understand influence, and gain a 

holistic view of their data's underlying structure. This 

intuitive tool empowers users to uncover previously hidden 

connections and patterns.

Key Benefits

This procedure offers significant advantages such as 

• enhanced customer segmentation and targeted 

marketing

• deeper market understanding and competitive analysis, 

• optimized supply chain and logistics

• improved product development based on customer 

needs

• enhanced risk management and decision-making

• ability to visualize complex, multi-dimensional 

relationships for clearer insights

Use Cases

Proximity Mapping empowers businesses to optimize 

resource allocation by understanding spatial relationships. 

It enables recommendation engines by identifying items or 

entities that are "close" in terms of user preferences or 

attributes. Supply chain optimization benefits from 

understanding the proximity of suppliers, warehouses, and 

customers. For location intelligence, it provides a richer 

understanding beyond simple geographic coordinates. 

Ultimately, Proximity Mapping facilitates better, data-driven 

decisions across diverse applications by revealing critical 

contextual relationships.
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IBM SPSS Statistics

Beyond location and 
data points with 
Proximity Mapping

Decode your geo-spatial data to 
optimize strategies

Learn more

Start your free trial

http://www.ibm.com/products/spss-statistics/whats-new
https://www.ibm.com/account/reg/us-en/signup?formid=urx-19774
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